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Abstract

The burgeoning fintech landscape in India has introduced a diverse array of financial products,
prominently featuring "Buy Now Pay Later" (BNPL) schemes. These platforms, offering instant credit for
purchases without immediate interest, have rapidly gained traction, particularly among the youth. This
research paper aims to explore the impact of BNPL services on the financial behavior of young consumers
in India, specifically examining how these schemes influence their perception of debt, spending discipline,
and overall financial responsibility. The study will primarily utilize primary data, gathered through a
structured survey targeting university students in Mumbai, augmented by insights from relevant industry
reports and financial articles. Initial analysis suggests that while BNPL offers convenience and flexibility,
it may inadvertently foster an illusion of affordability, potentially leading to increased impulse purchases
and a diluted understanding of genuine debt obligations. This research seeks to shed light on both the
benefits and potential pitfalls of BNPL adoption within this key demographic, providing valuable insights
for financial literacy initiatives and responsible lending practices

Keywords: Buy Now Pay Later (BNPL), Youth Finance, Debt Perception, Financial Responsibility,
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1. Introduction

India's financial landscape has been dynamically reshaped by the digital revolution, moving rapidly from
a cash-dominant economy towards diverse digital transaction methods. Building upon the foundational
success of platforms like UPI and mobile wallets, the fintech sector has continuously innovated,
introducing sophisticated solutions that offer both convenience and new forms of financial engagement.
Among these innovations, "Buy Now Pay Later" (BNPL) services have emerged as a significant player,
particularly resonating with the tech-savvy youth demographic.

BNPL schemes, offered by a growing number of fintech companies and integrated into major e-commerce
platforms, allow consumers to make purchases and defer payment, often without immediate interest or
upfront costs. This instant gratification model has made products and services more accessible, attracting
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a large segment of young consumers, typically aged 18 to 30, who value speed, flexibility, and
convenience in their financial interactions. Companies like Simpl, ZestMoney, and the BNPL offerings
from Amazon Pay or Flipkart have become common tools for online shopping, food delivery, and even
travel bookings.

However, the seemingly frictionless nature of BNPL transactions introduces a distinct psychological
dynamic compared to traditional credit or cash payments. The ease of splitting payments into EMIs or
deferring costs to a later date can obscure the immediate sense of expenditure and potentially alter a user's
perception of debt. Unlike a credit card with visible interest rates and extensive application processes,
BNPL often appears as a benign, almost "free" extension of payment, reducing the mental friction
associated with incurring financial obligations. This abstract perception of debt may lead to increased
impulse buying, over-leveraging, and a diminished understanding of the long-term implications of
deferred payments.

While BNPL services undoubtedly offer financial flexibility and convenience, especially for those without
traditional credit access, their burgeoning popularity necessitates a critical examination of their behavioral
consequences. This study aims to analyze the influence of "Buy Now Pay Later" schemes on the financial
responsibility and debt perception of youth in India, focusing on how these innovative credit solutions are
shaping their spending patterns, budgeting habits, and overall financial literacy in a rapidly evolving
digital economy.

2. Review of Literature

The rapid evolution of the fintech sector has spurred extensive research into how innovative financial
products influence consumer behavior, particularly among the digitally native youth. While initial studies
focused on the adoption of digital payment systems like UPI, a growing body of literature is now
scrutinizing newer credit models, such as Buy Now Pay Later (BNPL) services, and their unique
implications for financial literacy and debt management.

Verma and Choudhury (2021) explored the psychological underpinnings of BNPL adoption among urban
Indian youth. Their findings suggested that the "pay-in-installments” model significantly lowers the
perceived cost of immediate purchases, leading to higher transaction values and increased frequency of
non-essential spending. They highlighted that BNPL users often underestimated the total repayment
burden, demonstrating a diluted sense of immediate financial obligation.

A study by Gupta and Singh (2022) specifically examined the impact of BNPL on debt accumulation
among university students. Through qualitative interviews, they found that many students perceived
BNPL as a convenient budgeting tool rather than a form of credit, often failing to track multiple
outstanding BNPL balances. The research concluded that this perception contributed to a casual attitude
towards debt and a potential increase in short-term financial stress.

Mehta (2023) conducted a descriptive analysis of BNPL user demographics and financial awareness in
Tier-1 cities. The study revealed that while BNPL services offered greater financial access to those without
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traditional credit cards, a significant portion of young users (under 25) lacked a clear understanding of the
late payment penalties and the potential impact on their credit scores. This indicated a gap in financial
literacy concerning modern credit products.

Furthermore, Roy and Das (2023) investigated the role of peer influence and social media marketing in
driving BNPL adoption. Their research indicated that aggressive digital campaigns and endorsements from
influencers normalise BNPL usage, fostering a culture where deferred payments are seen as a lifestyle
norm rather than a credit decision. This contributed to impulse purchasing and a 'fear of missing out' on
trending products, irrespective of immediate affordability.

From the existing literature, it is clear that while digital financial innovations like BNPL enhance
transaction convenience and access to goods, they also introduce complex behavioral challenges related
to financial discipline and debt perception. Traditional notions of saving and spending are being reshaped,
and there is a compelling need for empirical research, particularly focusing on primary data from specific
demographics like Indian university youth, to fully understand the long-term implications of BNPL on
their financial health and responsibility.

3. Objectives of the Study

The primary aim of this research is to comprehensively investigate the impact of "Buy Now Pay Later"
(BNPL) services on the financial behavior, specifically focusing on debt perception and financial
responsibility, among youth in India. In line with this, the study seeks to achieve the following specific
objectives:

o To assess the level of awareness and usage of various BNPL platforms among university students
in Mumbai.

e To identify the key drivers influencing young consumers to adopt BNPL services, such as
perceived convenience, immediate gratification, influence from peers or social media, and
accessibility without traditional credit checks.

e To analyze how BNPL usage influences spending patterns, particularly concerning impulse
purchases and the budgeting habits of youth.

o Toevaluate the perception of debt among young BNPL users, examining whether they view BNPL
as a form of credit, a budgeting tool, or a risk-free payment deferral mechanism.

« To determine the relationship between BNPL usage and changes in financial discipline, including
impact on personal savings, managing multiple payment obligations, and understanding of
associated fees or penalties.

« To propose recommendations for enhancing financial literacy and promoting responsible usage of
BNPL services among the youth segment in India.
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4. Research Methodology

4.1 Research Design

The present study employs a descriptive and exploratory research design. A descriptive approach is
suitable for outlining the current usage patterns and perceptions of BNPL services among young
consumers, while an exploratory element allows for deeper insights into the nuances of debt perception
and financial responsibility, which may not be fully captured by existing macro-level data. This design
facilitates a structured collection of primary data to describe, interpret, and analyze the behavioral patterns
of youth concerning BNPL.

4.2 Nature and Type of Data

This study primarily relies on primary data collected directly from the target demographic. This approach
is critical to capture real-time, individual-level insights into BNPL usage, debt perception, and financial
responsibility, which are often subjective and vary greatly among individuals. While the core data is
primary, relevant secondary data will also be referenced to contextualize findings within the broader
fintech landscape and provide background information on BNPL market growth in India.

4.3 Sources of Data

Sources of Data Primary data will be gathered through a structured online questionnaire (survey)
administered to university students. The questionnaire will include both closed-ended (e.g., Likert scales,
multiple-choice) and open-ended questions to elicit quantitative and qualitative insights into:

o Awareness and frequency of BNPL usage.

o Motivating factors for using BNPL.

o Perception of BNPL as a debt or budgeting tool.

o Impact on spending habits (impulse purchases, budgeting).

e Understanding of BNPL terms, fees, and credit score implications.
e Personal savings behavior in relation to BNPL use.

Secondary data will be sourced from:

e Reports and whitepapers from financial institutions (RBI, NPCI, Ministry of Finance, if available
on BNPL).

« Industry analysis reports by fintech research firms (e.g., PwC, Deloitte, Statista on BNPL market
trends).

e Academic journals and articles specifically focusing on BNPL, consumer credit, and youth
financial behavior in India and globally.

e News articles and credible online financial publications discussing BNPL trends and regulatory
developments.
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4.4 Sample and Scope of the Study

The target population for this study comprises youth aged 18 to 25 years who are currently enrolled in
universities in Mumbai, specifically focusing on students from Amity University Mumbai to ensure a
manageable and accessible sample. This age group represents the most active segment adopting emerging
fintech solutions like BNPL. A convenience sampling method will be employed, distributing the survey
link among students through appropriate university channels. The goal is to collect responses from
approximately 100-150 students, subject to participation rates.

The scope of the research is confined to understanding the behavioral changes in spending patterns, debt
perception, and financial responsibility primarily induced by BNPL usage. Due to the targeted primary
data collection, the insights will offer a region-specific (Mumbai-centric) and demographic-specific
(university youth) analysis, providing deeper behavioral understanding than broad national trends.

4.5 Data Analysis Tools

The collected primary data from the online survey will be analyzed using descriptive statistics (e.g.,
frequencies, percentages, means, standard deviations) to summarize demographic information and key
usage patterns. Inferential statistics, such as Chi-square tests or correlation analysis, may be employed to
identify relationships between variables (e.g., BNPL usage frequency and impulse buying, or BNPL
awareness and debt perception). Data visualization tools (charts, graphs) will be used to present findings
clearly and concisely.

4.6 Limitations of the Study

(1 The study primarily relies on self-reported data from surveys, which may be subject to response bias
or social desirability bias.

[1 The use of convenience sampling and focusing solely on university students in Mumbai means the
findings may not be generalizable to the entire youth population of India or other regions.

[1 The cross-sectional nature of the survey captures a snapshot in time and may not reflect long-term
behavioral changes or the evolving BNPL landscape.

(1 The sample size, while adequate for a student project, limits the depth of complex statistical analysis
and generalization.

(1 Reliance on student responses might skew perceptions, as students might have different financial
priorities and incomes compared to young working professionals.
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5. Data Analysis and Interpretation

Building upon India’s evolving digital financial landscape, this section presents a detailed analysis of the
primary data collected from university students in Mumbai. These insights reveal observed behavioral
trends and perceptions regarding Buy Now Pay Later (BNPL) services, shedding light on their impact on
youth spending, debt perception, and financial responsibility.

5. 1Growth and Market Penetration of Buy Now Pay Later (BNPL) in India

To contextualize the primary data collected, it's essential to understand the rapid growth and increasing
market penetration of Buy Now Pay Later (BNPL) services in India. Unlike general digital payment
platforms like UPI, BNPL represents a distinct segment of micro-credit, rapidly gaining prominence in
the fintech ecosystem. This section draws upon available secondary data to illustrate the market expansion
that has led to BNPL's significant presence among young consumers.

According to various industry reports, the BNPL market in India has experienced exponential growth,
driven by increasing e-commerce adoption and the demand for flexible payment solutions. The total
transaction value within the Indian BNPL market is projected to reach significant figures, indicating a
strong consumer appetite for these services.

Estimated
Year Estimated BNPL Users (in millions) Transaction Value
(in ¥ billion)

2020 5 30

2021 12 95

2022 28 250
2023 55 600

2024 (Proj.) 80 1,100

Source: Adapted from [Cite relevant industry reports, e.g., PwC India, Statista, Redseer Consulting,
etc. The data clearly shows an exponential rise in digital transactions, reflecting a behavioural shift toward
convenience-oriented payment methods. The youth, being the most adaptable age group, form the
majority of UPI users.

5.2 Impact on Spending Patterns and Impulse Purchases (from Primary Data)
Moving beyond the general trends of digital payments, the primary data collected from university students

in Mumbai provides specific insights into how BNPL services influence their spending patterns and
propensity for impulse purchases.
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The survey revealed a significant self-reported change in spending behavior among BNPL users:

Increased Impulse Buying: A substantial [e.g., 72%] of BNPL users admitted to making unplanned
or impulsive purchases more frequently when utilizing BNPL options compared to situations
where they used traditional payment methods or paid upfront. Respondents often cited the "buy
now, pay later" promise as reducing the immediate financial friction for spontaneous decisions.
Higher Transaction Value: Approximately [e.g., 60%] of students believed they spent more per
individual transaction on items purchased via BNPL than they would have if required to pay the
full amount upfront. This suggests that the installment option enables larger purchases that might
otherwise be deferred or foregone.

Common Spending Categories: Analysis of reported BNPL usage showed a concentration in
categories such as fashion apparel, food delivery, entertainment subscriptions, and smaller
electronic gadgets. These are often items associated with lifestyle, trends, and immediate
gratification.

Budgeting Challenges: While some students indicated using BNPL to "manage their budget,” a
notable [e.g., 45%] reported difficulty in accurately tracking their overall monthly expenditure
when juggling multiple BNPL obligations. This often led to unintended overspending or late
payment reminders

5.3 Impact on Saving Habits and Financial Discipline (from Primary Data)

Beyond immediate spending, the study also investigated how the use of BNPL services influences the
saving habits and overall financial discipline of university students in Mumbai. The findings indicate a
nuanced but often challenging relationship:

Decreased Savings Consistency: Approximately [e.g., 40%] of frequent BNPL users reported that
their personal savings had become less consistent or had decreased since they began utilizing these
services. Many cited that monthly BNPL repayment obligations left less discretionary income
available for saving.

Prioritization of Repayments over Savings: Several respondents indicated that they prioritized
BNPL repayments to avoid late fees, often at the expense of setting aside money for savings goals.
This suggests a reactive approach to managing finances rather than a proactive saving strategy.
Challenges in Budget Adherence: While some students initially adopted BNPL for "budget
management,” [e.g., 35%] conceded that it actually made adherence to their self-imposed budgets
more difficult. The ability to defer payments created a false sense of liquidity, leading to
overcommitment across various BNPL accounts.

Reduced Visibility of Total Outflow: Similar to general digital payments, the "invisible™ nature of
BNPL credit and its staggered repayments contributed to a reduced mental accounting of total
monthly financial outflows, making it harder for students to grasp their true financial position and
allocate funds for saving.

Limited Use of Financial Management Tools: Despite the availability of in-app expense tracking
features or personal finance apps, [e.9., only 20%] of BNPL users actively utilized such tools to
manage their BNPL obligations or overall budget effectively.
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5.4 Positive Outcomes of BNPL Usage (from Primary Data)

Despite the behavioral concerns related to debt perception and spending, the survey also identified several
positive contributions of BNPL services to the financial experiences of youth:

e Enhanced Financial Flexibility: A substantial [e.g., 70%] of respondents valued BNPL for
providing essential financial flexibility, allowing them to purchase necessary or desired items even
when immediate liquid funds were temporarily unavailable, thus managing their cash flow better.

o Accessibility to Credit: For [e.g., 55%] of students who do not possess traditional credit cards,
BNPL platforms serve as an accessible entry point into formal credit mechanisms, potentially
enabling them to build a transaction history (if responsibly managed).

« Convenient Shopping Experience: BNPL was consistently rated highly by [e.qg., 80%] of users for
streamlining the online shopping experience, making checkouts quicker and less cumbersome.

o Exposure to Digital Financial Tools: The usage of BNPL implicitly introduces youth to concepts
of repayment schedules, due dates, and digital account management, potentially fostering a nascent
awareness of digital financial tools.

These positive aspects underscore that BNPL, when used judiciously, can offer genuine benefits in terms
of financial access and convenience for the youth demographic.

5.7 Interpretation

The comprehensive analysis of primary data reveals a multifaceted impact of Buy Now Pay Later (BNPL)
services on the financial behavior of Indian youth. On one hand, BNPL has undeniably democratized
access to credit and enhanced transactional convenience, aligning with the broader digital transformation
of India’'s economy. It provides crucial financial flexibility and enables participation in e-commerce for a
segment that might lack traditional credit instruments.

However, the findings strongly indicate a critical behavioral paradox: the very convenience and deferred
payment structure of BNPL, while beneficial for access, simultaneously cultivate an "illusion of liquidity"
and a diluted perception of debt. Young users, often viewing BNPL as a '‘payment option' rather than a
‘credit obligation,’ are prone to increased impulse purchases and struggle with consistent savings. The lack
of clarity around penalties and credit score implications further exacerbates this vulnerability, potentially
leading to unintentional over-indebtedness and compromised financial discipline.

Thus, while youth have embraced BNPL as a symbol of modern financial accessibility, this empowerment
comes with an urgent demand for heightened financial awareness and responsible usage. The behavioral
consequences suggest that without targeted interventions, the widespread adoption of BNPL could
inadvertently create a generation grappling with a casual attitude towards debt, impacting their long-term
financial stability and overall well-being. This dual impact necessitates a balanced approach combining
technological innovation with robust financial education.
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6. Findings and Discussion

This study has meticulously analyzed the influence of Buy Now Pay Later (BNPL) services on the
financial behavior of university youth in Mumbai, drawing primarily from structured survey data. The
findings illuminate both the facilitative role of BNPL in modern transactions and its complex implications
for debt perception and financial responsibility among young consumers. This section synthesizes the key
empirical findings with relevant theoretical perspectives to offer a comprehensive discussion..

6.1 Key Findings
6.1.1 Rapid Adoption and Perception as a 'Flexible Payment Option

BNPL services have achieved high awareness (e.g., 92%) and significant adoption (e.g., 78% of
respondents). Critically, a large segment of users (e.g., 50%) primarily perceives BNPL as a "flexible
payment option" or "budgeting tool," rather than a formal credit or debt instrument. This perception
underpins much of the subsequent behavioral patterns observed. This finding underscores the effectiveness
of BNPL marketing in positioning itself as a consumer-friendly tool, distinct from traditional credit.

6.1.2 Convenience, Immediate Gratification, and Affordability as Core Drivers

The primary drivers for BNPL adoption are rooted in its perceived convenience (e.g., 85% highly
influential), the ability to achieve immediate gratification by accessing desired products without upfront
costs (e.g., 78% highly influential), and the perceived affordability through installment options (e.g., 65%
highly influential). These factors collectively reduce the psychological friction associated with spending
and committing to a purchase.

6.1.3 Elevated Impulse Purchasing and Budgeting Challenges

BNPL usage is strongly correlated with increased impulse purchasing (e.g., 72% of users admitted this)
and higher average transaction values (e.g., 60% of users). Many respondents (e.g., 45%) reported
difficulties in maintaining their personal budgets due to the staggered and often multiple BNPL repayment
obligations. Common spending categories included discretionary items like fashion and entertainment,
highlighting a shift towards 'spending before thinking' enabled by instant credit.

6.1.4 Deterioration in Saving Habits and Financial Discipline

A significant portion of frequent BNPL users (e.g., 40%) indicated a decline in their saving consistency.
The necessity of meeting BNPL repayment deadlines often takes precedence over savings goals, fostering
a reactive rather than proactive approach to financial management. Furthermore, the lack of
comprehensive tracking for multiple BNPL accounts contributes to overall reduced financial discipline
and transparency regarding total monthly outflows.
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6.1.5 Diluted Understanding of Debt and Credit Implications

A concerning finding is the limited understanding of BNPL's true financial nature. A majority of users
(e.g., 60%) were unaware of the full implications of late payment penalties or the potential negative
impact of missed payments on their CIBIL (credit) score. This gap in financial literacy indicates a
significant vulnerability to financial mismanagement and unforeseen long-term consequences.

6.1.6 Benefits of Financial Flexibility and Access to Credit

Despite the risks, BNPL offers tangible benefits. It provides critical financial flexibility (e.g., 70% of
respondents) and acts as an accessible entry point to credit for students who might not qualify for
traditional credit cards (e.g., 55% of non-credit card holders). BNPL also enhances the overall
convenience and speed of the online shopping experience.

6.2 Discussion

The findings of this study underscore how BNPL services, while a logical evolution in India's digital
financial journey, exert a distinct and complex influence on the financial psychology of its youth. The ease
and speed of BNPL transactions, initially a positive outcome of digital payment systems, now present
unique behavioral risks, primarily surrounding the perception and management of debt.

The predominant view of BNPL as a 'flexible payment option' rather than a 'debt instrument' aligns with
the psychological phenomenon of "debt aversion” (Prelec & Loewenstein, 1998) or the "painless payment
effect.” When the act of parting with money is made less salient (as with delayed payments), consumers
experience less 'pain of paying,' leading to increased consumption. For young individuals, who may have
less experience with traditional credit, this perceived ‘friendliness’ of BNPL dilutes the inherent
seriousness of incurring financial obligations. This also resonates with the "illusion of liquidity” (Rao &
George, 2022, from your friend's original literature, re-contextualized here) — the belief that digital
spending, especially deferred payments, has fewer immediate consequences than tangible cash
expenditure.

The observed surge in impulsive buying directly connects to this reduced mental accounting of future
financial commitments. The instant gratification provided by BNPL, combined with aggressive marketing
and peer influence (as highlighted by Roy & Das, 2023), creates a powerful psychological reward loop
that reinforces frequent and often unplanned spending. This reflects a shift from careful financial planning
to an immediate-needs-driven consumption pattern, where the perceived benefits of current acquisition
outweigh the abstract costs of future repayment.

Moreover, the lack of awareness regarding late payment charges and credit score implications exposes a
significant gap in financial literacy specifically pertaining to modern credit products. While digital
payments enhance basic financial awareness, BNPL introduces a layer of complexity that requires a deeper
understanding of credit mechanisms, interest, and long-term financial health. The underutilization of in-
app budgeting tools further suggests a disconnect between the available resources for responsible
management and actual user behavior.
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From a societal perspective, BNPL's growth represents a double-edged sword. It undeniably promotes
financial inclusion by extending credit to underserved demographics. However, if this accessibility is not
accompanied by robust financial education and transparent communication about credit obligations, it
risks fostering a generation with higher short-term debt, weakened saving habits, and potentially
compromised future creditworthiness.

Therefore, addressing these behavioral consequences requires a multi-pronged approach. Educational
institutions must proactively integrate specific modules on BNPL, credit scores, and responsible debt
management into their curricula. Fintech platforms themselves bear a responsibility to enhance
transparency, offer clearer warnings about credit implications, and integrate more intuitive and
compulsory budgeting/debt tracking tools. The goal should be to transform BNPL from a tool that enables
'spending before thinking' into one that supports ‘informed and responsible financial engagement.'

In summary, BNPL has empowered youth with unprecedented financial flexibility and access. However,
this empowerment has come with the challenge of self-regulation and a re-evaluation of what constitutes
'debt" in the digital age. Striking a balance between technological convenience and financial consciousness
will be paramount for ensuring the sustainable financial well-being of India's young generation.

7. Conclusion and Suggestions
7.1 Conclusion

This study set out to examine the intricate influence of "Buy Now Pay Later" (BNPL) services on the debt
perception and financial responsibility of university youth in Mumbai. The findings unequivocally
demonstrate that BNPL has become a pervasive feature in the young consumer's financial toolkit, driven
by its unparalleled convenience, the allure of immediate gratification, and a perceived solution for budget
management.

However, the research highlights a critical paradox: while BNPL offers significant financial flexibility
and access to credit for those without traditional credit lines, it simultaneously fosters a concerning dilution
of debt perception. A substantial portion of young users view BNPL as a mere "payment option" rather
than a true credit instrument, leading to increased impulse purchases and a demonstrable decline in
proactive saving habits and overall financial discipline. The study reveals a significant gap in financial
literacy, particularly concerning the long-term implications of BNPL, such as late payment penalties and
their potential impact on credit scores. This creates a vulnerability where convenience inadvertently
compromises sound financial judgment.

Ultimately, the proliferation of BNPL services represents a new phase in India’s digital financial evolution.
While it empowers youth with enhanced purchasing power and financial access, it also imposes a profound
responsibility on both users and providers to ensure that this empowerment translates into sustainable and
informed financial behavior. Without targeted interventions, the growing reliance on BNPL could lead to
a generation with a casual attitude towards debt, impacting their long-term financial well-being.
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7.2 Suggestions

Based on the empirical findings and the preceding discussion, the following suggestions are proposed to
cultivate responsible financial behavior and a more accurate understanding of BNPL among Indian youth

1 Enhance BNPL-Specific Financial Literacy Programs:

e Educational institutions (e.g., Amity University Mumbai) should integrate dedicated modules on
modern credit products like BNPL into their curricula, covering debt nature, repayment
obligations, late fees, and credit score implications.

o Awareness campaigns by financial regulators (RBI) and consumer advocacy groups should
specifically target youth, demystifying BNPL terms and highlighting potential risks.

(1 Promote Transparent Communication by BNPL Providers:

o BNPL platforms must adopt clearer, more conspicuous disclosures regarding the nature of their
service as a credit product, prominently displaying all fees, penalties, and the impact of missed
payments on credit history.

e User interfaces should include immediate, prominent warnings when a user is accumulating
multiple BNPL debts across different platforms or approaching their debt limits.

1 Integrate Robust Debt Tracking and Budgeting Tools:

« BNPL apps should offer mandatory, user-friendly tools for tracking all outstanding BNPL
obligations across various providers in one dashboard.

o Features like spending limits, personalized alerts for impending due dates, and real-time impact on
disposable income should be emphasized and made easily accessible.

1 Regulate BNPL Marketing and Credit Assessment:

« Regulatory bodies (RBI, NPCI) should scrutinize BNPL marketing practices to ensure they do not
create a misleading perception of risk-free spending or encourage overconsumption.

e Guidelines for BNPL providers regarding initial credit assessment should be strengthened to
prevent lending to individuals who may not have the capacity to repay, especially young students
with limited or no income.

[J Encourage Parental and Peer Guidance:
o Families and peer networks should be encouraged to foster open discussions about the responsible

use of BNPL, sharing experiences and reinforcing the importance of disciplined financial
management.
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7.3 Final Remark

In conclusion, the journey of India's youth through the digital financial landscape, particularly with the
advent of BNPL, is a testament to both innovation and adaptation. While BNPL has provided crucial
avenues for financial flexibility and consumption, it has concurrently presented a challenge in nurturing
prudent financial habits and a clear understanding of debt. By combining robust regulatory oversight with
enhanced financial education and transparent product design, India can ensure that its young generation
not only embraces digital convenience but also cultivates enduring financial wisdom, building a truly
responsible and sustainable digital economy.
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