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1. INTRODUCTION

The Construction Chemical Industry Has Become An Essential Part Of Modern Infrastructure
Development, Offering Solutions That Increase Durability, Strength, And Efficiency. Redwop Chemicals
Pvt. Ltd., A Leading Company In This Sector, Provides A Wide Range Of Products Such As Tile
Adhesives, Sealants, Waterproofing Compounds, And Epoxy Resins.
This Research Aims To Understand Customer Preferences, Evaluate Awareness Regarding Hazardous
Chemical Usage, And Analyze The Gap Between Consumer Expectations And The Actual
Service/Performance Delivered By The Company.

A Survey-Based Approach Was Used To Collect Primary Data From Various Industry Participants,
Including Retailers, Distributors, Engineers, Architects, And Contractors. The Purpose Of The Study Is
To Provide Insights That Can Help Redwop Chemicals Pvt. Ltd. Enhance Service Quality, Strengthen
Customer Relationships, And Improve Product Offerings Based On Real Customer Perceptions.

AIJFR25062268 Volume 6, Issue 6 (November-December 2025) 1


http://www.aijfr.com/

Advanced International Journal for Research (AIJFR)

E-ISSN: 3048-7641 e Website: www.aijffr.com e Email: editor@aijfr.com

2. LITREATURE REVIEW

Name Of The Author Objectives Off Key Findings Off Research Gap
The The
Study Study
Milda Juciené And Vaida The Main Aim | This Study Found | This Study Focuses
Dobilaite Et.Al 2021 The Study | That On How Different
Investigates Adhesiv | Climatic Conditions
About e Construction | Impact  Adhesive
Adhesive Tapes Are Really | Tape Properties
Construction Good And It Has A | Beyond Varying
Tapes |.E. Long Time | Condition. So There
What Durability And Also | Is A Lack Of
Impact It It Remains Stable In | Comprehensive
Gives A 20oc And 70oc. | Data During This
During This Tapes Are Cost | Adhesive Taps
Bad Effective Method To | Research.
Weather Use In Any Climatic
Condition Which | Effects At Any
Is Used At| Properties.
Building
And Every
Construction
Area

AlIJFR25062268

Volume 6, Issue 6 (November-December 2025)



http://www.aijfr.com/

E-ISSN: 3048-7641

Advanced International Journal for Research (AIJFR)

e Website: www.aijfr.com e Email: editor@aijfr.com

C.M Dry Et.Al 2001

To Aware People
That Do Not
Used Concrete
To

Prevent
Hazardous

Waste
From

Leaking
Rather Than
They Can Take
Use Of Fibers

Chemica
| Materials.

Researcher Have
Developed The
Fibers

Which

Concrete

Chemical
Include Sealants
And Adhesive
Which Helps To
Join The Crack Area
It Means If There Is
Any Crack Fibers
Releas
e Chemical Fill The
Seal Of The Crack.

The Gap Which
Researchers Fill
Out
I.E.

Traditiona
| Concrete Are Crack
Immediately  And
Also Not Have A
Long Term
Durability So The
Researchers Fill Out
This Gap By Doing
Research On This
That This Concrete

Based Fibers
Adhesive Have A
Long Term
Durability And
Not

Also Fill Out

Automatically Or By
The Individual.

AlIJFR25062268

Volume 6, Issue 6 (November-December 2025)


http://www.aijfr.com/

Advanced International Journal for Research (AIJFR)

E-ISSN: 3048-7641

e Website: www.aijfr.com e Email: editor@aijfr.com

At

Martin Brandtner — Hafner | The  Objectives

Of ThisStudy

To
Evaluate

The
Structural

Safety
And

Performance Of

Polymeric

Based Adhesive

Every

Construction
Area.

Researcher  Found
That To  Asses
Structural Safety
Polymeric Based

Adhesive Sealants It
Is Important To
Evaluate Adhesive
Bonding System For
Construction. In
Current Evaluation
Need

Som
e
Innovative
Technique To Make
The Adhesive
Behavior Under
Stress And Highly
Strength.

Researchers Found
That

Traditiona
| Method Such As
Lap Shear, Pull-Off
And Peel- Off Are
Not Capable The
Crack With
Adhesive Bonds But

Current
Evaluation Does Not
Have

Comple
X  Method And
Provide High
Performance  And
Safety In Bonding
System For A Long
Period Of Time.

AlIJFR25062268

Volume 6, Issue 6 (November-December 2025)



http://www.aijfr.com/

Advanced International Journal for Research (AIJFR)

E-ISSN: 3048-7641

e Website: www.aijfr.com e Email: editor@aijfr.com

Bengit Jarvholm

The

S

The

n

The

Objective
This StudyTo

Material
Used In

Chemical
Construction
Company

Are

Carcinogens

So

Mai

Of

Create

Awareness

About

Carcinogens
Material
Among
Consumer

The
So
Consumer

Buy A Product

By Doing
Overall

Research.

The Main Study Of
This Research To
Reduce The Health
Risk Of Humans
And Particularly
The
Plumbers
And Workers
Who Are
Working In
This
Industry. This
Research Found
That ManyPeople
Get

Affected

With
Carcinogens
Chemical In

Many
Countries So It
Also Create

Awareness
Among The Others.

The Research Gap
Of This Studyls

To Estimate
Cancer Risk
Because In

This Industry

There  Are
Many Company
Who Make

Construction
Chemicals By
Using Various
Hazardous Chemical
Which May Affect
The Consumer And

Mostly
The People

Who
Working

This Industry

So

The
Researcher Thought
To Fill This Gap
Which Help The
People To Do Their
Research Before
Purchasing

A
Construction
Chemical Products.

Are

AlIJFR25062268

Volume 6, Issue 6 (November-December 2025)



http://www.aijfr.com/

E-ISSN: 3048-7641

Advanced International Journal for Research (AIJFR)

e Website: www.aijfr.com e Email: editor@aijfr.com

Sangkyu Lee Sangyun Lee

, Gyuyong King , Minjae
Son , Gyenogcheol Choe ,
Jayhyun Lee , Jeongsoo
Nam

The  Objectives
Of The Study Is
To Evaluate The
Performance Of
Tiles By Using
Epoxy

Resi
n Adhesive And
With This It Will
Help To Measure
The Performance
Of The Material
For Long Period
Of Time.

This Study Found
That The Chemical
Was Used For With
Cement Mortar |.E.
Epoxy Resin
Adhesive Makes A
Stronger Strength In
The Tiles And Help
To Remain Sustain
Tiles For Long Time
Period Without Any
Moisture Loss And
Shrinkage. The
Main Reason For
This Research Is To
Found Out The
Longer Time
Strength For A Tile
And It Also Found
That How Much
Hold By Using This
Type Of Chemical.

The Main Gap Was
Found By
This Research Study
Is That Many Tiles
Get Easily Damage
Or  Make
Shrinkage After
The Fitting Of Tiles
So For That The
Researchers
Founded A Gap
Here And
Researched On The
Chemical Use In
Construction
Industry And The
One Of The
Chemical They
Research On
Was Epoxy
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The Overtime
Strength
And Durability
Of Tiles By
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3. INFERENCE

By Doing This Research | Identified The Gap And Trends In This Literature Review. This All Above
Research Is Based On Different Aspect But The Common Problem | Found Out In This Construction
Chemical Industry I.E. Customer Is Not Truly Satisfying With The Product Because Of The Two
Reason.

First Reason Is Customer Have Less Knowledge About The Product Like How To Identify The Best
Quality Product While Purchasing. For This Type Of Construction Chemical Product Quality
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Matters A Lot It Shows The Long Term Durability And Strength Of The Product. As In This Industry
There Are Also Companies Who Make A Construction Chemical By Using Substance Of Hazardous
Chemical Which May Impact The Health Of Customers And Specially Those People Who Are
Working In This Industry Like Plumber, Contractor, Engineer Etc.

The Second Reason Is That Customer Are Not Aware For This Type Of Product Because Now A
Time It Is Important To Use Some Construction Chemical In Construction Area Does Not Prefer To
Use This Type Of Construction Chemical So It May Create A Problem Because Before The
Construction Chemical Where Not Used The People Only Prefer To Take Use Of Cement At Every
Construction Area But Due To Changes In Product Like Waterproofing Cement , Tiles , Granite ,
Marble Etc All This Product Started Upcoming In Various Design And Quality If At That Time Any
Person Who Use Cement For That Person May Create A Damage Of A Product So For Bringing
Changes In The Construction Industry.

The Researcher Started Researched On It That Making A Such Product Which Can Efficiently
Handle Any Material In Every Construction Industry Because Many A Times There Are Also
Company Who Started Doing Research On It After All The Research Get Lastly Incomplete Because
Many Researcher Found That There Are Also Chemical In Construction Company Which May
Damage The Material As Well As Can Harm To Many People But At Now The Researcher Proper
Data Collection And With A Consistent Effort It Result In A Good Manner According To A
Researcher There Are Approximately 1200 Companies Which Make Construction Product Which
Not Only Helps At A Construction Site But Also It Also Helps To The Person Who Are Working
In This Industry.

4. RESEARCH METHODOLOGY

Research Type

The Research Type Is Quantitative Helps To Understand The Customer Aspect Of The Company As
It Include Research On Customer Preference I.E. Likes And Dislikes Towards The Product And A
Company. This Quantitative Data Gives An Overall Analysis Of Different Customer Which Help Us
To Make A Better Workflow In An Organization And According To The Data The Company Can
Also Work On Research And Development.

Sampling Method
No Specific Sampling Method Was Applied In This Research. The Main Target Audience While
Doing This Research Is Retailer, Distributor, Wholesaler, Engineer, Architecture And The People

Who Are Working In This Industry.

No. Of Responses
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25 Responses Were Collected In The Primary Data Collection Through An Online Google Form
The Age Group Are:
Below 25 Years = 24% Responses

25 — 40 Years = 40% Responses
40 — 60 Years = 36% Responses
But In Construction Chemical Industry There Is A NIL Response Form Above 60 Years

Research Objectives
To Identify The Customer Preference Towards The Construction Chemical Industry

To Create Awareness Among The Customer That Do Not Use Hazardous Chemical At Any
Construction Area

Helps To Know The Customer The Basic Need Of Chemical In Construction Industry

Hypothesis

Null Hypothesis / Ho: There Is A Significant Impact Of Marketing And Sales Strategies For
Redwop Construction Chemical.

Alternative Hypothesis / H1: There Is No Significant Impact Of Marketing And Sales Strategies For
Redwop Construction Chemical.

5. INFERENCE:

This The Research Methodology By Analyzing The Data We Get To Know What Is Research
Obijective And The Type In This Project And Other Data Related To Customers. | Collected The
Sample And Data From The Target Audience Retailers, Wholesaler Or A Distributor By Collecting
This Data We Also Get To Know The Percentage Of Responses As Per Particular Age. | Get Highest
No. Of Responses From The Age Between 25 — 40 Years Of Age. This Age Group Given A Highest
No. Of Response So We Can Assume That In This Construction Industry This Age Group People Is
Working More.

In Research Methodology | Have Also Discuss About The 3 Objective Which | Want To Achieve By
Doing This Research Project So The 2 Objective To Create Awareness Among The Customer That
Do Not Hazardous Chemical At Any Construction Area So This Statement Shows The Truth In This
Industry Because There Are Many Construction Chemical Company Who Make The Product By
Using Various Hazardous Chemical Into It So It May Impact And Harm The Human Body And May
Cause A Sick To A People So It Is To Alert The People Before They Use This Type Hazardous
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Chemical Products And Mostly To The People Who Are Working In This Industry.

6. DATA ANALYSIS

25 responses Age

@ Below 25 years

® 25- 40 years
40 - 60 years

@ Above 60 years

Fig 7.1 Pie — Chart Age

INFERENCE :

From The Above Pie Chart We Can See That Pie Chart Is Ratio Is Divided In Different Age Which
Is Below Than 25 Years , 25 — 40 Years , 40 — 60 Years And The Above 60 Years And Analyzing
The Overall Data We Can See That The Large Amount Of People Of Age Who Are Working In This
Industry Is 25 — 40 Years Of Age And Then The Age Group Is 40 — 60 Years This Customer Age
Ratio Either They Are Working In This Industry Or They Are Final Customer Of The Redwop.
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25 responses
# Gender

@® Male
® Female

Fig 7.2 Pie — Chart Gender

INFERENCE : From The Above Data We Can See That Male Is 80% And Female Is Only 20% So
High Amount Of Customer Are Male And Ultimately We Can Say That In Construction Chemical
Industry The High Amount Of Male Are Working.
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25 responses
Educational Qualification

@ School level
@ Post Graduation

Professional
@ Other

Fig 7.3 Pie — Chart Educational Qualification

INFERENCE: The Above Given Pie Chart Shows The Educational Qualification Of The Customer
So From The Given Post Graduate And Professional Customers Are More So In This Industry We
Can Predict That People Are Well Educated Which Will Ultimately Help The Company To Share
A Information About Their Product And Also Help The Company To Sell Any Product Easily
Without Going Into A Product Detail.

TANGIBILITY — LEVEL OF CONSUMER EXPECTATION
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( Level of Product that you expect from Redwop Company)
I Strongly Disagree [l Disagree Neutral [l Agree M Strongly Agree
10
5
o I = -
The physical facilities, equipment, and appearanc... The promotional material for Redwop products are professio...
Redwop Construction Chemical are packaged attractively All Technical Software of Red...

Fig 7.4 Bar Graph Tangibility Expectation

INFERENCE:

It Is A Graph Which Shows What Customer Expect From A Company In Point Of View Of Product.
So In All The Questions Related To The Product We Can Assume That Customer Agree And Strongly
Agree Product It Means Customer Want Good Quality Product, Packaging And Attractive Marketing

From A Side Of A Company.

TANGIBILITY — LEVEL OF CONSUMER SATISFACTION

( Level of Product that you actually get from Redwop Company)

I Strongly Disagree [l Disagree Neutral | Agree M Strongly Agree

10
| II
o M| &=

The physical facilities, equipment, and appearanc... The promotional material for Redwop products are professio...
Redwop Construction Chemical are packaged attractively All Technical Software of Red..

Fig 7.5 Bar Graph — Tangibility Perception
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INFERENCE: It Is A Graph Which Shows What Customer Actual Get From A Side Of A Company
So We Can See That Strongly Agree Graph Not Cross The Above Line 10 And Also It Same With
Agree So We Can Assume Here That Customer Get Neutral Category Of Product From Their
Expectation.

From The Above Two Graph We Can See The Difference In Consumer Expectation Towards The
Product And Perception Towards The Product. As We Know Customer Satisfaction Is First Priority
Of Any Business So Satisfying The Customer Is Only Done By Providing A Quality Product To
Customer According To The Above Data We Can Assume That People Who Expect Quality Product
From The Company But From The Current Data We Can See The Customer Not Get Too Satisfied
As They Want According To Their Expectation.

RELIABILITY — LEVEL OF CONSUMER EXPECTATION

Fig 7.6 Bar Graph — Reliability Expectation

(Level of service that you expect from Redwop Company)

s I Strongly Disagree [l Disagree Neutral @ Agree | Strongly Agree

10

0

Redwop delivers the products Redwop construction Redwop are reliable and meet  Any issues with the products
at the promised time chemicals perform customer expectations are resolved promptly by
consistently well Redwop

INFERENCE: From The Above Given Graph Shows That What Customer Actually Expect Service
From A Company So In The Total Graph Analysis We Can See Assume That Customer Expectation
Towards The Service Is Comparatively High From Other As See It Is Totally Strongly Agree So
Hence We Can Say That Customer Expectation Towards The Service Are Too High From A
Company.

RELIABILITY — LEVEL OF CONSUMER SATISFACTION
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(Level of service that you actually from Redwop Company)
15
I strongly Disagree [l Disagree Neutral [l Agree M Strongly Agree

10

| II

0 - » : - :

Redwop delivers the products Redwop construction Redwop are reliable and meet  Any issues with the products
at the promised time chemicals perform customer expectations are resolved promptly by
consistently well Redwop

Fig 7.7 Bar Graph - Reliability Perception

INFERENCE: It Include The Level Of Service The Customer Actually Get From A Company So
From The Above Graph Just We Can Assume By Doing An Analysis Which Is That Customer Are
Agree With A Service But Not Too Satisfied From The Service So The Customer Expectation Level
Towards The Service Is Not Matched But If The Company Do More Better In Delivering A Quality
Service To Customer So It May Give A Better Result To A Company.

By Analyzing The Above Data We Can See Customer Expectation Towards The Service Is Too High
And The Level Of Satisfaction They Get From A Service Is Comparatively Not Match The Customer
Expectation. So It Include That Customer Are Not Too Satisfied With The Expectation But As The
Agree And Strongly Agree Graph Is Modest High So The Customer Are Satisfied But Not Too
Satisfied.

RESPONSIVENESS — LEVEL OF CONSUMER EXPECTATION

( Level of service that you expect from Redwop Company)
15 [ Strongly Disagree B Disagree Neutral Bl Agree Il Strongly Agree
10
5
Redwop sales team provides Redwop marketing team is Customers receive immediate Redwop Sales team always
prompt service to customers always willing to help responses to their enquiries listen their product
customers about Redwop products complaints

Fig 7.8 Bar Graph — Responsiveness Expectation
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INFERENCE: It Also Include The Service But The Same Graph Structure Shows That Every
Customer Expect Quality Service From A Company.

RESPONSIVENESS - LEVEL OF CONSUMER SATISFACTION

( Level of service that you actually get from Redwop Company)

I Strongly Disagree M Disagree Neutral | Agree [ Strongly Agree

Redwop sales team provides
prompt service to customers

Redwop marketing team is
always willing to help
customers

Customers receive immediate
responses to their enquiries
about Redwop products

Redwop Sales team always
listen their product
complaints

Fig 7.9 Bar Graph — Responsiveness Perception

INFERENCE : From The Above Expectation Graph If We Compare This Graph Then We Can See
What Customer Are Expecting From A Company Is Relatively Matching And The It Gives A High
Level Satisfaction To Both The Customer As Well As Company.

The Above Data Shows That The Service Which Is Provided By Redwop Employees Is
Comparatively Matching The Expectation Because The Graph Of Strongly Agree Is High In
Expectation Level Like We Can See The Graph Touches 10 And Somewhere It Crosses The 10 And
Same In The Satisfaction Level Towards The Employee Service It Also Touches The 10 Level So
We Can Assume And Say That The Employee Is Satisfying The Customer By Providing A Quality
Service To Them Whether It Can Be A Technical , Marketing Or A Sales Team The Graph Shows
The Customer Are Satisfied With The Employee They Are Currently Working.

ASSURANCE - LEVEL OF CONSUMER EXPECTATION
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( Level of service that you expect from Redwop Company)

- I Strongly Disagree |l Disagree Neutral Wl Agree M Strongly Agree
10

5

0 =

The behaviour of Redwop Customers feel safe intheir  Redwop sales and marketing The employees of Redwop
employees instills confidence transactions with Redwop team is consistently have the knowledge to
in customers courteous to customers answer customers questions
—

Fig 7.10 Bar Graph — Assurance Expectation

INFERENCE: The Above Data Shows That Customer Expectation From Company Employees Is
High The Customer Expect That The Employees Must Be Well Mannered, Loyal, And Consistent
And Have Deep Knowledge Of The Product. The Above Strongly Agree Graph Is Too High And
Other Graph Is Comparatively Low From Strongly Agree Graph. The Strongly Agree Graph Cross
The 10 It Means The Level Of Consumer Expectation Is Too High From The Company.

ASSURANCE - LEVEL OF CONSUMER SATISFACTION

(Level of service that you actually get from Redwop Company)
I Strongly Disagree [l Disagree Neutral [l Agree [ Strongly Agree
10
| II I_II__I_II—l_Il
i I
The behaviour of Redwop Customers feel safe in their ~ Redwop sales and marketing The employees of Redwop
employees instills confidence transactions with Redwop team is consistently have the knowledge to
in customers courteous to customers answer customers questions

Fig 7.11 Bar Graph — Assurance Perception

INFERENCE : The Above Data Shows That The Customer Are Satisfied With A Company
Employees It Can Be Employee Behavior , Consistency , Loyalty And The Deep Knowledge Of The
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Product. From The Graph We Can Assume That The Satisfaction Level Is High So It Is Comparing
With The Customer Expectation.

This Two Above Graph Of Expectation And Perception Shows That Customers Are Satisfied With
The Company Employees And Their Way Of Working With Them The Satisfaction Is Not Only
Towards The Product It Also Include The How Customer Actually Get From A Company And This
Can Be Noticed By Only Looking Into The Employee Behavior And The Way Of Behaving With
Them.

EMPATHY — LEVEL OF CONSUMER EXPECTATION

(Level of service that you expect from Redwop Company)

55 I Strongly Disagree [l Disagree Neutral |l Agree [l Strongly Agree

(93]

Redwop provides customers  Redwop operating hours are  Redwop has customer's best The employees of Redwop
with individual attention convenient for its customers interests at heart understand the specific needs
of their customers

Fig 7.12 Bar Graph — Empathy Expectation

INFERENCE: The Above Data Shows That The Expectation Level Is High From The Customer As
We See Customer Want Individual Attention To Get Their Need Fulfill According To Their Interest.
The High Amount To Expectation Leads That Customer’s Need Good Service With A Quality
Product From A Professional Employee.
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EMPATHY — LEVEL OF CONSUMER SATISFACTION

(Level of service that you actually get from Redwop Company)

15
I Strongly Disagree |l Disagree Neutral [ Agree [ Strongly Agree

Redwop provides customers  Redwop operating hours are  Redwop has customer’s best The employees of Redwop
with individual attention convenient for its customers interests at heart understand the specific needs
of their customers

Fig 7.13 Bar Graph — Empathy Perception

INFERENCE: The Above Data Shows That 2 Graphs Are Matching The Customer Expectation
Level The Graph Are 2 And 3 But 1 Graph Is Comparatively Lower From Customer Expectation
And The Last 4 Graph Is Modest Matching To The Customer Expectation

From The Above Data We Can See That Customer Expectation And Customer Perception It Means
The Actual Service They Get From The Company Is Matching Some Graph But Apart From 2 Graph
The Remaining Two Graph Is Not Matching The Customer Expectation So We Can Say The Above
Graph Is Overall Fluctuated And The Company Need Some Changes In 1 Graph.

This Is An Overall Data Analysis From This Data We Get To Understand The Customer The
Expectation Level And Customer Perception Level In Some Graph The Customer Expectation Is
Matching So It Increases The Level Of Satisfaction Of The Customer.

The Main Objective Of Doing This Analysis Is To Know About The Customer Their Preference And
Their Way Of Thinking Towards The Company. The Expectation And Perception Help The
Company To Match And Compare The Customer Data And On This Data Basis The Company May
Be Try To Match The Customer Expectation.

This Clear Data Give Idea To Company Not Only About Their Customer But Also About Their
Employee So The Company Can Also Understand The Company Overall Workflow By Looking Into
This Data. The Overall Workflow Include The Company Employee Behavior And The Deep
Analysis In The Company. Basically It Helps The Company To Make The Work Easy By Looking
Into This Data Format.
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Conclusion

Based On The Survey Findings, It Is Evident That Customers In The Construction Chemical Industry
Have High Expectations Regarding Both Product Quality And Service Standards. The Data Shows
That While Redwop Chemicals Pvt. Ltd. Performs Well In Areas Such As Employee Behavior,
Responsiveness, And Assurance, There Are Certain Gaps In Product Satisfaction And Consumer
Awareness Regarding Chemical Safety.

Customers Expect High Durability, Better Product Performance, Modern Packaging, And Stronger
Technical Guidance. Although Many Expectations Are Met, Some Areas Still Show A Mismatch
Between What Customers Expect And What They Experience. This Highlights The Need For
Improved Communication, Enhanced Product Education, And Consistent Product Quality
Enhancements. Overall, The Study Confirms That Redwop Chemicals Has A Strong Market
Presence But Can Further Improve By Addressing Customer Feedback And Expectations.

Recommendations
Based On The Overall Analysis And Findings, The Following Recommendations Are Suggested For
Redwop Chemicals Pvt. Ltd.:

1. Improve Product Awareness
e Conduct More Product Demonstrations And Training Sessions For Retailers, Contractors,
Plumbers, And Engineers.
e Provide Clear Educational Materials Regarding Hazardous Chemicals And Safe Usage
Practices.

2. Enhance Product Quality & Packaging
e Improve The Durability And Performance Of Products Where Customer Expectations Were
Not Fully Met.
e Upgrade Packaging To Ensure Freshness, Avoid Leakage, And Create A Professional Brand
Image.

3. Strengthen Customer Service
e Increase Responsiveness And Technical Support, Especially In Problem-Solving And Site
Visits.
e« Ensure That Employees Maintain Consistent Communication And Follow-Ups With
Customers.

4. Expand Marketing & Visibility
e Use Social Media, Digital Marketing, And Field Marketing Activities To Increase Brand
Visibility.
« Provide Display Materials, Brochures, And Product Comparison Charts To Retailers.
5. Collect Regular Feedback

e Implement A Structured Feedback Mechanism To Constantly Understand Customer Needs.
e Use This Feedback To Strengthen Both R&D And Product Development.
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Appendix

Marketing and Sales Strategies for
Redwop Construction Chemical

Dear respondents please note that this survey may take about 5 minutes of your time, |
would be grateful if you can give your valuable time in responding to the questionnaire.
This survey will help us to know about customer and their preferences on construction
chemical. With this questionnaire we also get to know to about our product and service
i.e. what changes need to be done.

The questions are divided into two parts - expected quality ( expectations from the
customer) and perceived quality (the actual quality that we provides).

Your one response will help the researcher to fill in the knowledge gap kindly provide the

accurate data.

* Indicates reauired auestion
qicates. fequied.quesiio

Personal Details

Please provide the accurate data

1. Name *

2. Age *
Mark only one oval.

Below 25 years
25- 40 years
40 - 60 years
Above 60 years

3. Gender *

Mark only one oval.

Male

Female
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4. Educational Qualification *

Mark only one oval.

School level
Post Graduation
Professional

Other

Gap analysis of Redwop consumer expectation and Perception - GAP ANALYSIS
OF TANGIBLITY

It measures the ability of the company to provide physical facility equipment, personnel,
and communication material to the customer.
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Tangibility - Level of consumer expectation *
( Level of Product that you expect from Redwop Company)

Mark only one oval per row

Strongly
Agree

Strongly

Disagree Neutral Agree
Disagree 9 9

The physical
facilities,
equipment,
and
appearance
of personnel
are visually

appealing

Redwop
Construction
Chemical
are
packaged
attractively

The
promotional
material for
Redwop
products are
professional
and
appealing

All Technical
Software of
Redwop
Construction
Chemical
are designed
professional
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6. Tangibility - Level of consumer satisfaction ¥
( Level of Product that you actually get from Redwop Company)

Mark only one oval per row

Strongly ) Strongly
Disagree Disagree Neutral Agree Agree

The physical

facilities,

equipment,

and

appearance

of personnel

are visually

appealing

Redwop
Construction
Chemical
are
packaged
attractively

The
promotional
material for
Redwop
products are
professional
and

appealing

All Technical
Software of
Redwop
Construction
Chemical
are designed
professional

Gap analysis of Redwop consumer expectation and Perception - GAP ANALYSIS
OF RELIABILITY

It measures the ability of the firm to perform the service effectively and accurately and
states whether the firm fulfilled its promises or not.
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Reliability - Level of consumer expectation #
(Level of service that you expect from Redwop Company)

Mark only one oval per row.

Strongly
Agree

Strongly

Disa Neutral A
Disagres isagree eutra gree

Redwop
delivers the
products at
the
promised
time

Redwop
construction
chemicals
perform
consistently
well

Redwop are
reliable and
meet
customer

expectations

Any issues
with the
products are
resolved
promptly by
Redwop
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8. Reliability - Level of consumer satisfaction o
(Level of service that you actually from Redwop Company)

Mark only one oval per row

Strongly
Agree

Strongly

Disagree Disagree Neutral  Agree

Redwop
delivers the
products at
the
promised
time

Redwop
construction
chemicals
perform
consistently
well

Redwop are
reliable and
meet
customer
expectations

Any issues
with the
products are
resolved
promptly by
Redwop

Gap analysis Redwop consumer expectation and Perception - GAP ANALYSIS OF
RESPONSIVENESS

It measures the ability and willingness of the firm to aid customer and provide apt services
as promised
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9. Responsiveness - Level of consumer expectation ”
( Level of service that you expect from Redwop Company)

Mark only one oval per row

Strongly
Disagree

Strongly

Disagree Neutral Agree Agree

Redwop
sales team
provides
prompt
service to
customers

Redwop
marketing
teamis
always
willing to
help
customers

Customers
receive
immediate
responses
to their
enquiries
about
Redwop
products

Redwop
Sales team
always
listen their
product
complaints
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10. Responsiveness - Level of consumer satisfaction »
( Level of service that you actually get from Redwop Company)

Mark only one oval per row

Strongly
Agree

Strongly

Disagree Disagree Neutral Agree

sales team
provides
prompt
service to
customers

Redwop
marketing
team is
always
willing to
help
customers

Customers
receive
immediate
responses
to their
enquiries
about
Redwop
products

Redwop
Sales team
always
listen their

product
complaints

Gap analysis of Redwop consumer expectation and Perception - GAP ANALYSIS
OF ASSURANCE

It measures the ability of the firm to produce trust and credibility in the minds of the
consumer
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11. Assurance - Level of consumer expectation "
( Level of service that you expect from Redwop Company)

Mark only one oval per row

Strongly . Strongly
Disagree Disagree Neutral Agree Agree

The

behaviour of

Redwop

employees

instills

confidence

in

customers

Customers
feel safe in
their
transactions
with
Redwop

Redwop
sales and
marketing
team is
consistently
courteous
to
customers

The
employees
of Redwop
have the
knowledge
to answer
customers
questions
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12. Assurance - Level of consumer satisfaction *
(Level of service that you actually get from Redwop Company)

Mark only one oval per row.

Strongly
Disagree

Strongly

Disagree Neutral Agree
g 9 Agree

The
behaviour of
Redwop
employees
instills
confidence
in
customers

Customers
feel safe in
their
transactions

employees
of Redwop
have the
knowledge
to answer
customers
questions

Gap analysis of Redwop consumer expectation and Perception - GAP ANALYSIS

OF EMPATHY

It measures the ability of the firm to understand the needs and paying attention to the
requests of the customer
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13.

Empathy - Level of consumer expectation w
(Level of service that you expect from Redwop Company)

Mark only one (

Redwop
provides
customers
with
individual
attention

Redwop
operating
hours are
convenient
forits
customers

Redwop
has
customer's
best
interests at
heart

The
employees
of Redwop
understand
the
specific
needs of

customers

wval per row

I
S.trong y Disagree Neutral Agree Strongly
Disagree Agree
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14.

Empathy - Level of consumer satisfaction *
(Level of service that you actually get from Redwop Company)

Mark only one oval per row

Redwop
provides
customers
with
individual
attention

Redwop
operating
hours are
convenient
forits
customers

Redwop
has
customer’s
best
interests at
heart

The
employees
of Redwop
understand
the
specific
needs of
their
customers

Strongly
Disagree

Strongly

Di e Neutral A
isagre eutra gree Agree
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