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Abstract

Digital financial services have deeply altered the spending habits of consumers, through one of the
most shared another payment methods, Buy Now Pay Later (BNPL). BNPL amenities deliver enlarged
opportuneness, flexibility and availability to consumers by permitting them to acquire products instantly
and pay over a period of time. This study explores how BNPL impacts consumer economic conduct,
budgeting conducts, impulse acquiring actions, and economic choice creation. It also inspects the
behaviour and emotional factors that might influence the acceptance of BNPL, such as observations of
affordability, and credit management approaches.

The outcomes propose that although BNPL offers superior acquiring power and simplifies easier
expense, exaggeration of BNPL can lead to improved flexible outlay, less budgeting controller and greater
financial stress. Overall, the study underlines the necessity for accountable use and financial education for
BNPL services to help consumers' financial health. This study aids fill the slits in the digital finance and
consumer policymaking literature by explaining how another payment methods associate with consumer
financial behaviour. The outcomes can aid inform policy creators, financial institutions and fintech
providers in designing rules to inspire responsible loans and sustainable consumption and financial
stability for consumers.

Keywords: Buy Now Pay Later (BNPL), Consumer Financial Behaviour, Spending Patterns, Digital
Finance, Financial Literacy

1. Introduction

Due to the growth and outline of digital knowledge and new payment approaches, the economic
facilities sector has felt an extraordinary alteration. One of these leanings is the appearance of Buy Now
Pay Later (BNPL) facilities, which have appeared as an substitute payment technique that allows
consumers to purchase products currently while reimbursing later in a structured way. The big fintech
players have developed easy-to-use instalments payment options that ease the purchase decision and make
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products and services more readily available. Many BNPL platforms have been gaining popularity due to
the convenience, approval, ease and interest-free repayment options they provide (Di Maggio et al., 2022).

The surge in the adoption of BNPL services, however, has sparked worries about how they affect
consumers' financial habits and their overall financial health. Consumer financial behaviour is the way
consumers use their income, expenditures, savings, borrowing and investing. Economic changes,
psychological aspects, income, and technology all affect financial decision making. This shift in financial
dynamics, made possible through the introduction of BNPL services, has transformed how consumers
make their purchases, leading to changes in their purchasing habits.

The advent of BNPL services has introduced a new form of financing that has impacted purchasing
behaviour, as consumers are able to make purchases without having to pay for them upfront. These
services can improve flexibility in purchasing, but they also can have an impact on the discipline of
budgets, on impulse buying and on financial planning of consumers (Mende et al., 2021). Past studies
indicate that digital payment innovations have a strong impact on consumer buying behaviour and
financial attitudes. Deferred payment can sometimes make it seem like a reasonable purchase and spur
consumers to make purchases that exceed their intended budgets. Lower instalments payments can make
it seem more affordable to consumers and can affect the choices they make regarding purchases, thereby
increasing their consumption. Due to the behavioural nature of BNPL services, this is an interesting field
of study in consumer finance and consumer behavioural economics research (Ahn & Lee, 2023). In
parallel, BNPL services present a number of advantages, such as expanding financial entry and aiding
customers who may not meet the credit score demands of conventional lending. These platforms offer
financial agility, enhance buying ease, and assist consumers to better handle their near-term cash needs.
BNPL is a convenient and accessible financing option for many, especially young people and digitally
native consumers (Chen et al., 2023). The purpose of this study is to examine the inspiration of BNPL on
consumer economic performance by investigative the belongings on consumer outlay conduct, budgeting,
instinct purchasing, and complete financial decisions. The research additionally aims to subsidize to the
growing literature on digital financial innovation and consumer performance by as long as visions into the
chances and challenges linked with BNPL adoption.

Literature Review
1. Development of Buy Now Pay Later (BNPL) Amenities and Digital Financial Origination

Economic knowledge has transformed payment systems and appliances of consumer credit. Non-bank
finance companies (NBFIs) have appeared as a grave segment in digital finance over the overview of
flexible payment strategies known as ‘Buy Now, Pay Later' (BNPL). Di Maggio et al. (2022) explosion
that the BNPL market has changed the consumer credit scene by making short-term credit more accessible
to consumers and encouragement an increase in digital consumer businesses. Likewise, Fang et al. (2022)
noted that fintech innovations have had a thoughtful impression on consumer payment selections,
nurturing cashless outgoings and alternate credit systems.
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2. BNPL Services and Consumer Spending Behaviour

One of the most talked-about facets of BNPL adoption is consumer spending habits. The use of deferred
payment systems creates the possibility for consumers to delay their buying decisions until after payment,
potentially affecting their spending habits. Consumers with BNPL service are more likely to make more
purchases due to ease of affordability through instalment service, as noted by Meyersohn (2021). Results
from the study suggested that when periodic payments are smaller, people may be less likely to feel the
burden and thus spend more. Similarly, Ahn and Lee (2023) have studied how digital payment systems
affect the behaviour of consumers and found that BNPL users tend to be more likely to engage in
discretionary spending because there is less pressure to pay upfront. They found that flexible payment
schemes had a positive effect on the purchasing decision, but also a positive effect on impulsive purchasing
behaviour.

3. Impact of BNPL on Financial Decision-Making

Consumers engage in planning, budgeting, borrowing and spending activities to make financial decisions.
The introduction of BNPL services has changed how people manage their finances, as they now have more
flexibility in how they pay for goods. The provision of BNPL has also affected the way people manage
their finances, providing an alternative to regular financial transactions. According to Chen et al. (2023),
BNPL services enhance consumers' financial flexibility and can help them meet their short-term cash flow
needs. The study highlighted that BNPL is seen as a convenient financing method to meet the immediate
needs of the users. But Di Maggio et al. (2022) proposed that overusing BNPL could lead to suboptimal
financial behaviours and a decrease in financial discipline. Their results indicated that frequent use of
deferred payment facilities may dampen the sensitivity of consumers to actual spending, and that they may
be less willing to pay off the products they purchased under these facilities.

4. BNPL and Impulse Buying Behaviour

Impulse buying is the buying of items which are unplanned and are driven by emotional and situational
factors. The current literature indicates that there is a strong link between BNPL services and impulsive
consumption. As cited by Mende et al. (2021), technology based financial services have a significant
impact on consumer psychology and consumer purchases. They found that ease of payment causes
spontaneous buying behaviour because of the reduced visibility of the payment process. Likewise, James
et al. (2023) identified that BNPL users have a greater disposition for impulsive purchases, particularly
when shopping online. The findings indicated that deferred payment systems ease the immediate financial
burden and enhance the likelihood of buying non-essential items.

5. Financial Literacy and Responsible Use of BNPL Services

Financial literacy plays an important role in determining consumer behaviour towards digital financial
products. Financial awareness is more likely to help consumers in dealing with installment commitments
and prevent them from accumulating too much debt. Lusardi and Mitchell (2014) showed that it is
important to have financial knowledge as it positively affects budgeting practices, managing credit, and
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financial decision-making skills. During their study they emphasized the importance of financial literacy
for financial well-being.

6. Jeopardies and Challenges Linked with BNPL Adoption

Though suitable and economically flexible, there are certain hazards connected with BNPL amenities
recognised by researchers. The Consumer Financial Protection Bureau (CFPB, 2022) originate that high
planes of BNPL consumption possibly will lead to debt build-up, extravagance and reimbursement fights
for consumers. Consumer security anxieties, financial consciousness, and transparency were also elevated
in the report. Likewise, Maesen (2022) originate that young consumers are more vulnerable to financial
stress because they use BNPL services more often. The study originate that a lack of information about
repayment requirements can have a negative influence on the constancy of the financial situation in the
long-term.

7. Research Gap

Digital payment systems, fintech novelties and consumer financial behaviour have been explored
in previous studies. The relation among the Buy Now, Pay Later (BNPL) services with the financial
management performs and consumer spending outlines has established little attention, though. The
prevailing literature has mostly been about the over-all possessions of digital financial services deprived
of exploratory the outcome of BNPL on consumer acquiring choices, budgeting practices and financial
health. This breach aids as a call to act to obtain a more complete thoughtful on the influence of BNPL
facilities on consumer economic behaviour in the developing digital finance atmosphere. Therefore, the
current study purposes to inspect BNPL possessions on consumer spending patterns, financial
management, and financial decision making procedure, which would help the increasing information of
digital finance and consumer behaviour.

Research Objectives

Examine the impact of BNPL services on consumer purchading behaviour and spending plans.
Study the relation between BNPL usage and consumer financial policy making approaches.
Assess the impact of BNPL services on impulse buying behaviour .

Evaluate the role of financial knowledge and consumer awareness in determining accountability
of BNPL services.

5. Recognize the opportunities and financial threats associated with BNPL taking in relative to
consumer financial well-being and continuing financial stability.

o

Scope of the Study

This study drives to determine the effect of BNPL amenities on consumers' economic performance,
precisely on their spending habits and policymaking processes. The study follows to shelter light on the
changing forces at work of consumer purchases, planning, and financial management movements in the
context of BNPL acceptance amongst the digital finance landscape. This study embraces an examination
of consumer presentation when using BNPL amenities in different purchasing circumstances. It explores
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the belongings of deferred payment facilities on level of consumption, rate of consumption and purchasing
decision of consumers.

This study inspects how easy interaction to installment-based payment choices suffering the
performance of consumers and effect financial decisions. It also studies many phases related to BNPL
usage, financial awareness, and budget discipline. The study reviews these factors to offer a more complete
considerate of how digital payment inventions are connected to consumer financial performance. The
study's global outcomes improve the body of knowledge on digital finance, consumer behaviour and
financial technology, so long as them with a deeper considerate of the influence of BNPL facilities on
consumer spending habits and decision-making events in the modern financial landscape.

Research Methodology

Present study uses Qualitative research design for studying the effect of BNPL services on
consumers behaviour and financial spending patterns and decision making.

Research Design:The type of study used in this study is descriptive and analytical. The descriptive
design was used to gain insight into consumers' current BNPL usage behaviour, while the analytical design
helped to explore the link between BNPL usage and financial decision-making behaviours. This design
provides a framework for analysis of consumer response and consumer behavioural outcomes. The
population for the study include consumers who are using Buy Now Pay Later (BNPL) services to
purchase online and retail products and services. Those who have used BNPL payment facilities with
different population groups, including age, income, occupation and education, are being targeted.

What was the number of students in the sample? The sample includes consumers who have utilised
BNPL service for at least one purchase. The respondents are chosen to gain insight into their spending
behaviour, financial management, budgeting and buying habits. A sample size of 250 respondents is
deemed to be sufficient to get meaningful and reliable results for conducting the study. (The actual number
of observations may vary depending on the number of observations collected.

Sampling Technique : The study uses convenience sampling technique, which is non-probability
sampling technique where samples are obtained based on the accessibility and availability of the
respondents. The sample includes consumers who actively use BNPL services and are easily accessible
online, on social media platforms or in digital communities. This method is deemed appropriate due to the
specific consumer group of interest (BNPL users) and the convenience sampling allows for data collection
within available resources and time. There are also many sources to collect data for. The study is based
on both primary and secondary data sources. Primary Data — This is done by collecting primary data using
a structured questionnaire from the BNPL users. Secondary data sources include research journals, books,
reports, conference papers, digital payment systems, Fintech publications and govt. websites. Structured
questionnaire is used to ask for data collection from respondents. Questionnaire is closed-ended and has
5-point Likert scale to assess the perception and behaviour of the consumer. Appropriate statistical tools
is used that is percentage analysis mean and standard deviation, correlation and regression analysis used
to understand the relation between BNPL and customer spending habits. Chosen method is suitable to get
best results . To enhance the trustworthiness and comprehensiveness of this study, primary and secondary
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data used. As aresult, this study enables a proper investigation of the effect of BNPL services on spending
behaviour.

Data Analysis and Interpretation
Analysis was conducted to examine the impact of BNPL services on consumer spending behaviour and
financial decision making. Responses were collected from 250 consumers using BNPL platforms.

Table 1: Age-wise Classification of Respondents
Age Group Number of Respondents Percentage (%0)

18-25 Years 95 38.0
26-35 Years 78 31.2
3645 Years 47 18.8
Above 45 Years 30 12.0
Total 250 100

Interpretation

The above table indicates that the majority of respondents belong to the 18-25 years age group (38%o),
followed by consumers aged 26-35 years (31.2%0). This reflects that younger consumers are more actively
using BNPL services due to higher digital engagement and preference for flexible payment methods.

Diagram 1: Age-wise Distribution of Respondents

Age-wise Distribution of Respondents

Classification of BMPL users according to age group.

® 18-25 Years ® 26-35 Years 3645 Years Above 45 Years
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Table 2: Effect of BNPL Services on Spending Frequency

Response Number of Respondents Percentage (%)
Strongly Agree 82 32.8

Agree 91 36.4

Neutral 35 14.0

Disagree 27 10.8

Strongly Disagree 15 6.0

Total 250 100

Interpretation

The findings reveal that 69.2% of respondents either agreed or strongly agreed that BNPL services
increased their spending frequency. Consumers considered installment-based payments more convenient
and affordable, encouraging additional purchases. Only a smaller proportion disagreed with this statement.

Diagram 2: Influence of BNPL on Spending Frequency

Influence of BNPL on Spending Frequency

Responses showing the impact of BNPL services on consumer spending habits.
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Table 3: BNPL Services and Impulse Buying Behaviour

Response Number of Respondents Percentage (%)
Strongly Agree 76 30.4

Agree 89 35.6

Neutral 42 16.8

Disagree 28 11.2

Strongly Disagree 15 6.0

Total 250 100

Interpretation

The table demonstrates that 66% of respondents agreed that BNPL services encouraged impulse buying
behaviour. Deferred payment options reduced the perception of immediate financial burden and motivated
consumers to make unplanned purchases.

Diagram 3: BNPL and Impulse Buying Behaviour

BNPL and Impulse Buying Behaviour

Consumer opinions regarding the relationship between BNPL services and impulsive purchasing behaviour.
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Table 4: Influence of BNPL Services on Financial Decision-Making

Response Number of Respondents Percentage (%)
Strongly Agree 68 27.2

Agree 98 39.2

Neutral 40 16.0

Disagree 29 11.6

Strongly Disagree 15 6.0

Total 250 100

Interpretation

The results indicate that a majority of respondents believed that BNPL services influenced their financial
decisions and budgeting practices. Consumers used installment facilities to manage short-term financial
needs and improve purchasing flexibility.

Diagram 4: BNPL Influence on Financial Decision-Making

BNPL Influence on Financial Decision-Making

Consumer responses regarding the effect of BNPL services on budgeting and financial planning.
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Table 5: Financial Literacy and Responsible Usage of BNPL Services

Response Number of Respondents Percentage (%)
Strongly Agree 87 34.8

Agree 93 37.2

Neutral 29 11.6

Disagree 24 9.6

Strongly Disagree 17 6.8

Total 250 100

Interpretation

The findings show that 72% of respondents believed that financial literacy plays an important role in
responsible BNPL usage. Consumers with greater financial awareness were found to manage repayment
obligations and budgeting practices more effectively.

Diagram 5: Financial Literacy and Responsible BNPL Usage

Financial Literacy and Responsible BNPL Usage

Responses indicating the role of financial awareness in responsible use of BNPL services.
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Analysis of Results

The study's responses unveil that the increase of Buy Now Pay Later (BNPL) amenities is impacting
consumer economic performance and policymaking. This generates an inscription of monetary ease and
inspires consumers to think greater about buying goods and services with better self-confidence. This has
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made BNPL services a driver of consumers' consumption and frequency of spending. The findings
additionally establish that BNPL products suggestively influence consumers' financial decisions. Many
respondents mentioned that these services help them to handle their short-term financial requirements and
purchasing flexibility. BNPL platforms are an alternative financing tool that helps consumers get products
without the pressure of paying upfront.

Deferred payment methods can also alleviate the psychological impact of having to pay for something
upfront, and they can help ensure that products are not bought that would otherwise not be needed. When
consumers have several instalments of debt, they might not realize how much it will cost in the long run
and can end up overspending and having financial trouble. The analysis indicates that consumers with
easy access to instalment facilities may have an even more negative impact on their spending control than
the analysis included above suggests. It also highlights the importance of financial literacy to be one of
the key drivers of responsible BNPL. Among the respondents, there was a positive correlation between
financial awareness and the financial planning skills, sensible repayment schemes and the disciplined
spending habits, respectively. Financial literate consumers were more inclined to consider repayment
commitments prior to their purchase. However, those with less financial knowledge appeared more
inclined to have overpaid and to have re payment problems. Additionally, the study identifies the concept
of BNPL as a financial flexibility and buying convenience, but its high reliance can have a negative impact
on the long-term financial stability. Some were unable to afford the regular instalments payments, causing
financial difficulties and budgeting problems. It could also lead to financial risks despite the benefits being
short-term, which is why the use of BNPL services may be considered a financial risk. Overall, the analysis
points to the positive and negative impacts of BNPL on consumers' financial behaviour. However, these
services add value to the flexibility of payments, the accessibility to payments and the convenience of
buying. But, if not handled with care, they can also cause unnecessary expenses and financial
mismanagement.

Discussion of Findings

The study highpoints the rising consequence of BNPL as a financial product, especially for younger
consumers who are familiarised for convenient payment options. The research has exposed that BNPL has
an influence on consumers' spending designs. Deferral payments allow customers to pay off the product
in instalments, thereby decreasing the sense of the instant monetary influence. It's easier for customers to
see smaller payments ended a longer period of time as inexpensive as larger payments. This consequence
is in line with the previous studies, which have exposed that flexible payment methods upgrading
consumer confidence and improve consumer spending. This study concludes that the use of BNPL
facilities has an effect on financial decision making practices. Deferred payment measures lessen the
psychological confrontation to expenditure by not compelling consumers to make full payments at the
time of purchase. Those who were well knowledgeable about financial matters were better able to assess
repayment obligations prior to purchasing. But the less financially shrewdness consumers appeared to be
more helpless to suffering financial stress and over spending. This specifies that financial education is
vital to sustainable use of digital credit facilities. The research also highpoints BNPL services' ‘double
nature'. Customers on multiple payment plans may struggle to cheap and will have economic difficulties
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in the long run. Overall results designate that BNPL services have wedged consumers' payment habits and
financial choices in the digital finance environment.

Conclusion

The findings reveal that BNPL is now a part of the digital financial landscape and offers customers flexible
and convenient payment solutions. The services are becoming more popular and consumers are more
likely to adopt digital payment services that enable them to purchase goods and services today and pay for
them later. The study finds that BNPL services have a significant impact on consumer financial
behaviours. Paying by instalments will likely lead to increased purchases and increased frequency of
purchases. This is a positive effect on consumers' purchase confidence and consumption because for many
consumers, the lower periodic payments amount to "affordable™. The results also suggest that BNPL
services enable a financial flexibility for the short-term and make the products and services more
accessible. In the interim, the investigation highlights some of the issues with overusing BNPLs.
Consumers may make unplanned purchases using deferred payment mechanisms, and may not be as
careful about budgeting. Accessibility to instalment facilities can sometimes help people to overestimate
their repayments and so end up spending too much and are stressed about repayments. Financial awareness
can backing people to measure their borrowing needs and reduce the risks of overreliance on delayed
payment services. To achieve, the study titles the likelihood of the beneficial and harmful effects of BNPL
amenities in the digital finance space. While these can be handy, flexible and available ways to pay, they
will play a part in keeping you financially healthy if you utilize them appropriately.

Recommendations

Greater efforts are needed to strengthen financial literacy programs in the consumer awareness of financial
obligations, budgeting practices and financial implications of BNPL use. Consumers need to be aware of
these good practices in spending and financial planning, and engage them in making informed purchases.
Better financial literacies can help to reduce overspending or paying down stressors. However, there is a
need to build Customer Relationships that encourage responsible use of BNPL services; and not
overreliance on BNPL. One should think of how much they can afford to pay for before purchasing and
be aware that the deferred payment won't adversely affect their future finances. Consumers can benefit
from payment flexibility without financial pressure with a responsible use of payment. There needs to be
greater transparency for BNPL service providers about what they require, penalties, and late payment
costs, as well as financial obligations. Clear terms and conditions may assist consumers to understand their
duties more clearly and reduce consumer confusion about instalments payments. Making the financial
processes transparent can boost customer trust and promote responsible digital lending. Be more stringent
in budgeting and financial planning practices. When using BNPL, it is important for consumers to
understand how to make smart spending decisions and be mindful of unnecessary spending. It is crucial
to monitor obligations for instalments and to keep a check on the monthly spending to avoid financial
mismanagement and to ensure financial discipline, as far as the individuals are concerned. The importance
of a good budgeting system cannot be overstated, as it helps ensure that the amount of goods and services
used is appropriate and that the amount of the payments made to be repaid is not exceeded. There is a need
for regulatory guidelines and monitoring for BNPL service providers to ensure consumer protection and
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responsible lending practices. To reduce the likelihood of consumer debt and financial exploitation,
consumer policies for transparency and equitable repayment systems and financial risk disclosures can be
implemented. Encourage good lending practice among the Fintech Companies Fintech companies and
BNPL providers must implement responsible lending practices, such as evaluating the ability of
consumers to repay the loan before giving them deferred schemes. The service provider may also provide
the service with spending alerts, repayment reminders and financial management tools to promote
responsible financial habits among the service users. Carry out further research on consumer behaviour
and digital finance. Further studies have the potential to enhance the understanding of digital financial
innovations and the impact they may have on the contemporary consumer markets.

Limitations

The survey sample is small, and may not precisely imitate the behaviour and opinions of all BNPL
operators. Growth of sample size might produce more and wider information on consumer financial
behaviour. The second dependency is on Respondent Perceptions. Consumer behaviour and financial
results are subjective in nature, response bias or difference in interpretation while responding the
questionnaire is thinkable.

Consumer insights of BNPL services can be dissimilar in various cultural and geographical settings. The
key attention of the research is on outlay patterns, economic choice creation, impulse buying behaviour
and financial knowledge. Further factors which have not been deliberated in detail are the level of income,
psychological performance, credit history, life style preference and economic circumstances.

Fintech and digital payment is a active industry with developing technologies, policies and consumer
preferences. Thus, the outcomes in this study should not be interpreted as conclusive, as future changes
and growths in the world of BNPL and financial regulations could influence consumer performance in
various ways.

The technique of analysing data in this study is mainly quantitative research. Interviews or long-lasting
conversations with consumers may Yyield qualitative intuitions, which can help to gain a deeper
understanding of attitudes, emotions, and behavioural motivations surrounding BNPL usage.

Overall, the study proposals appreciated visions into the relation among BNPL amenities and consumer
financial performance, while accent probable future areas for research. The fallouts arrange for vision into
the effects of overdue payment methods on consumer spending patterns and financial adoptions in today's
digital economic landscape.

Future Scope of the Study

The results of the existing study deliver a basis for additional examination into the rising role of BNPL in
consumer finance. As the future study should consider the implications of BNPL in various social,
economic and cultural contexts and it continues to expand in different markets. These types of studies help
in identifying regional and demographic variation in consumer reaction to BNPL. Healthcare, education ,
travel , fashion and consumer electronics is the potential sectors of study.

A detailed analysis of the use of deferred payments sectors can provide a more in-depth understanding of
consumer relationship with deferred payments in different scenarios. There is also a scope to examine
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different psychological factors such as impulsive purchasing tendencies, risk attitudes, self-control,
financial stress, and perceived financial flexibility.

The current study mainly focus on behavioural outcome of the BNPL usage. Potential for future research
to make a study on examine long — term impact on financial outcomes such as debt management, financial
security , financial stability and saving habits. Longitudinal research designs would be useful in capturing
long term impact. In addition, future research could evaluate the success of financial literacy and
consumer building awareness activities in promoting good borrowing habits. Qualitative methods used for
best results. Lastly, more focus is on regulatory framework for BNPL services. Consumer shield
measures, lending regulations, and policy interferences are areas of research that can help shape
frameworks that encourage innovation and responsible financial practices.
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